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Overview 
 

This standard is about your ability to ensure that a web page or site is suitable 

for indexing by search engines.  

 

The purpose of search engine optimisation is to increase the number of visitors 

to a page or site by maximising the chances of it gaining a high ranking in 

search results. This can involve modifying either or both of the page content or 

structure and may involve changes to: 

1 (X)HTML mark-up 

2 Page metadata 

3 Page title and headings 

4 Page copy 

5 Links and link titles 

6 Image ‘alt text’ 

 

Note that search engine optimisation is not the same as search engine 

marketing, although the two are closely related. 
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Performance 
criteria 
 
You must be able to: 
 

 

 

 

P1 conduct keyword analysis to select the terms against which to optimise a 

page or site 

P2 select appropriate values for page metatags, particularly description and 

keywords 

P3 edit or add headings to give a search engine friendly structure to page 

copy 

P4 edit copy to ensure appropriate density of the keywords against which 

the page or site is being optimised 

P5 ensure copy is written in a way that balances the need for search engine 

optimisation against that of human readability 

P6 decide which search engines to target and register the site with them 

P7 analyse traffic statistics to monitor the effectiveness of the search engine 

optimisation and make further adjustments as necessary 

P8 keep up to date with search engine optimisation practise and techniques 

through research and study 

P9 identify changes that may be needed to the page mark-up, or additional 

supporting files that may assist optimisation, and either implement them 

or liaise with a web developer to have them implemented 

P10 liaise with web editors or copywriters to ensure their work takes account 

of the needs of search engine optimisation, particularly relating to 

specification of page and link titles and alternative text for images 
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Knowledge and 
understanding 
 
 
You need to know and 
understand: 
 

 

 

 

 

K1 web technologies and standards, particularly relating to the way web 

pages are built 

K2 how the technical approach to building a web page can affect whether, 

and how well, it is indexed 

K3 how the structure and wording of text content can contribute to search 

engine positioning 

K4 how page elements, such as titles, headings, links and images can 

contribute to search engine positioning 

K5 how the structure and information architecture of a site can contribute to 

search engine positioning 

K6 techniques for enhancing a site to help improve its search engine 

positioning, such as through use of landing pages, site maps and 

indexes 

K7 the concept of keyword density 

K8 the concept of keyword analysis 

K9 the concept of metadata 

K10 the major search engines, where to find them, and how to register sites 

with them 

You should also be aware of: 

K11 the rules and guidelines of the major search engines, particularly relating 

to activities that are discouraged or may be detrimental to search engine 

positioning 

K12 available software tools or online resources that can help with keyword 

analysis 

K13 available sources of up-to-date information about search engine 

technology and optimisation techniques 

K14 tools and methods for checking grammar, punctuation and spelling; 

K15 the business objectives and intended audience of the page or site you 

are optimising 

K16 any metadata schema or vocabularies that the page or site must adhere 

to 

K17 any relevant conventions, style guides or policies that you need to follow 

K18 the different ways in which site traffic data can be collected and 

analysed 

K19 the traffic analysis package being used with the site on which you are 

working 

K20 search engine marketing techniques such as link strategies and pay-per-

click 

K21 the strengths and weaknesses of search engine optimisation compared 

with search engine marketing, and the way in which the two approaches 

complement each other 
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